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	MINUTES

COMMUNITY DEVELOPMENT BOARD
JUNE 10, 2020 AT 6:00 P.M.

COUNCIL CHAMBERS 
116 FIRST STREET
NEPTUNE BEACH, FLORIDA 32266


	
	Pursuant to proper notice a meeting of the Community Development Board for the City of Neptune Beach was held June 10, 2020 at 6:00 p.m. in the Council Chambers.

	
	

	Attendance
	Board members were in attendance: 
Christopher Goodin, Chair

Ryan Dill, Vice Chair via web

Bob Frosio, Member

Nia Livingston, Member

Diana Kelly, Member

Lauren McPhaul, Alternate Member via web
William Randolph, Alternate Member

	

	
	The following staff members were present:

	
	
	Zachary Roth, City Attorney
Kristina Wright, Community Development Director

Stefan Wynn, City Manager

Catherine Ponson, City Clerk

Piper Turner, Code Compliance Supervisor

	
	

	Call to Order/Roll Call
	Chairperson Goodin called the meeting to order at 6:00 p.m. Chairperson Goodin stated this meeting was to listen to a presentation only and no formal action will be taken by the board. 

	
	

	Ex Parte Communication
	Chairperson Goodin asked the members if anyone had any ex parte communication to disclose? 

	
	 Ms. Kelly stated she has spoken with City staff. 
Chairperson Goodin stated he had spoken to staff and several citizens. 


	Presentation by Neptune Beach Fl Realty concerning 580 Atlantic Blvd
	Presentation by Neptune Beach FL Realty, LLC regarding the property at 580 Atlantic Blvd. The purpose of the presentation is to discuss the future of the site. No official action by the board will be taken.




Jake Cremer, Esq. of Stearns, Weaver and Miller, representing the property owner addressed the board: Thank you for your time and for sitting here today. I grew up down the road near Saint Augustine though, I don't get up here as much as I should.  We're hopeful that you'll see that what we're bringing to you as potentially a new Publix, see as an opportunity. And I realized that it might sound a little bit unusual to open up Publix right next door to existing Publix. Alright. So, I think that we all will admit, you know, that is unusual, but I think there's an opportunity. So, I'd like to have you hear from Andrew Greene, my client, about the history of the property, how we got to where we are today. And then Publix is going to present some information to you for you to consider about why they feel this is an opportunity. And then Mister Irvin is going to present some information about some potential opportunities to upgrade the property.

Because looking at the code, you know, one thing that's clear to me is that what we'll talk about later, there's an intent to not have a large mapping of one retailer in one place. And so, I think there's an opportunity to do that and upgrade the property in a way that we do feel in the differentiation though and he has some ideas he wants to present to you. And then I'll close out by talking about, you know, if we do see this as an opportunity, what I'll talk a little bit in more detail about the code and strength. And maybe a few paths forward for work, for how it might work to get to the end.

We've also got on the line a representative of Lucky’s concerning the case.

In case you do have questions, I mean, if she's not going to actually be part of the presentation, but if there are a critical questions that we want to take a break for her than, you know, maybe that's an option, but she is on the line, in case there are questions about where Lucky is in the bankruptcy process and how they marketed the site.

And then again, we have a number of representatives and Publix on the line to help us through this. So, with that, I'm not sure how exactly to do this, but I think Andrew Greene, my client, would like them to be the first speaker.

Mr. Wynn: Aye, Andrew, you've been made a panelist and unmuted, so you can go ahead and speak.

Mr. Andrew Greene: OK, Hi Stefan, can you hear me very 
Well. 
Great. Perfect.
Good evening, everyone and thank you for allowing me to join you virtually this evening. As Jake mentioned, I'd like to start just a quick description of the property and a bit of history on the property and how we got to where we are today. This highlighted area on the aerial view is the 572 Atlantic parcel in the public records.  It's about eight acres and consists of the existing Lucky's Market, Beals Outlet store and about 15,000 square feet of smaller shop spaces: karate, nail salon and ABET are at that location. And that it’s kind of the location. Highlighted in yellow there is the existing Lucky's market store, which is about 29,800 square feet.

So, if you go back, if we go back a couple of years to 2015, we had an Ace hardware that had left the site and we're in discussions with tenants to fill the location. The location was originally a grocery store when it was built in the late seventies and we're really excited to bring Lucky's Market to Neptune Beach. They were new for Florida. They had one store there. But it seemed like they were going to be a great fit with the community a great vibe. And in fact, actually, at the time, the to the other company interested in the space was Wal-Mart's neighboring markets store. And so, compared to that, I think getting Lucky’s was really great fit for the community. So, we signed a 20-year lease with Lucky's in 2015. We renovated the store; we renovated the facade for Lucky's and all the inline small shop tenant spaces. And Lucky's in 2016  and had their grand opening in December. A lot of people attended, I was there with a lot of the neighbors and community leaders. In the following years I always got a lot of positive feedback on the store. A lot of people mentioned that they loved the concept of being able to shop with their beer. That was a fun one and so when we heard news in late last year about Kroger stating they were divesting from Lucky's. Then soon after in early part of this year the bankruptcy we were really disappointed because it was such a great fit for the community. It was a good store and we were disappointed to have Lucky’s go into bankruptcy. And I think probably a lot of you in the community are as well because of their role. 
And in bankruptcy, just a little background in the process, how it works is a retailer that goes into bankruptcy can ask the courts to either reject the lease and terminates at lease through the bankruptcy process, or they can sell it or they can reassign it. And in this case, Lucky's started about a year ago, looking for themselves and they hired a company to go out and market all their assets. And Jake can circulate a letter we have from Lucky's Market to describe their process. The short of it is that the sent out their proposal to something like 268 parties to market and sell their assets for the Neptune Beach store there was 1 bidder only which was Publix. But if you had to choose one, I think that's the one, we would choose, because, you know Publix is great. No, great community partner. It's really a Florida institution. I think they've been on the list, the list of best places to work since it was started. I think there are only 8 the only companies that can claim that. So, it's a really, really good start from the perspective of the landlord. They have been great, they're very stable, great tenant, great credit. It was a really, really good news I think in a way that the lemons got turned into lemonade when we heard about Publix being interested in acquiring this location. And we're excited to kind of move forward and so what that means is that Publix must then be approved for  bankruptcy purchase.  And so, what happens there is that the lease with Lucky's gets assigned to Publix and would become our tenant under that lease.

One thing that we wanted to address with that Lucky's lease, is that Publix will be moving in, it’s just to be assured that that they would be opening a new store. It's opening a store is important for our hope, for or small shops for the other tenants in the center. It's important, I think, for the redevelopment of the Kmart site. And so, it's important that this be an opening grocery store.  Publix will speak more about that, but this isn't the concern of mine no longer keeping the lease terms and given the efforts.

So, I guess, what the situation we're in now, is that we, as a property owner, we're  seeking to have to keep this tenant we have under this lease. Again, it was a 20-year lease were only a couple of years into that lease. Actually, Publix expressed interest in even extending that initial term to be there from 20 years from them taking possession. So, we're looking to have a great community partner, great tenant in it, and move into this space, and really prevent it from going to another grocer or prevent it from going vacant.

And I think if you, if you go back to look at its efforts with 268, they went out to all the major grocer's. It's really a situation where we're, in fear the alternative is an empty space?

And so, I guess I think is this as Jake mentioned before, some people say it may be kind of weird to have a Publix next to an additional Publix. I would say no! If you look at the five properties that Publix have bid on and won from Lucky’s there are actually two stores both this one and one in Orlando on Orange Avenue that are within one thousand feet of an existing Publix. I'm not a grocer with 1200 stores, 90 years of trust in their decision making for themselves and for their customers. In a way, it's just happened that our Lucky’s and the way this situation kind of unfolded it is we just happened to be next to another property that had a Publix.

We don't know what that is owned by a separate owner. It was developed in 2011, 2009, 11 years ago. And we think there's an opportunity here, too. Let Publix come in. Come into the space, invest about $9 million into the store or renovate the interior to really deliver their current prototype and really keep the property productive from an economic standpoint, productive from a tax standpoint, employ 50 jobs, which, I think, given the given, the reputation would be 50 happy employees.

And to me, I would say what's would be weird would be to, to, to kind of prevent that or deny that from happening in, especially in this current environment with a recession with the pandemic. When Publix has been such a good partner, I think in the last couple months in particularly, and even, I think, I think there's a kind of closing, this really isn't so much about us as the landlord. I mean, we're in a situation of, we have, at least in place, we're seeking to have at least continue but, I believe Publix is a great fit for the community and it's a stable presence. They'd be here for the long term, I think for many, many decades. And it's really a great option against, what are the other alternatives? And if you just kind of thought for a moment, well, let's close your eyes and say put another, put another name on the store, you know, it's a Winn Dixie. There's no problem with the Winn Dixie going into this space, right? It wouldn't be a code issue, whether it be any sort of constraint, any other grocer or any other retailer could, could freely go in here. And so, you know any other a rose by any other name would smell as sweet.

It does not seem like it's weird. It's weird in this way to the apply that code inside the language. That would prevent what properly. What I feel very strongly is really the best. The best outcome and a good option for the community.

But so, with that, I'd like to turn the presentation over to the folks on Publix and I appreciate everyone's time and thank you for your consideration.

Mr. Wynn: OK, thank you, Andrew. I'm gonna go ahead and mute you now.

Mr. Greene: Thank you.

Thanks, Jake Cremer again. So, neglected to point out that my partner here, Elise Batel is here and we have Bob Balcerak from the Publix is on the line and he's going to give their part of the presentation that right.

Mean, we're representing different people today, and I'm not used to that. And I'm gonna pass around me, I've got copies of the letter from Lucky’s market that Andrew mentioned, we can just pass that out for folks and just explain. Goes into more detail on their efforts to market to find a sub-lessor.
Mr. Wynn: Hi, Bob, you have been made a panelist and unmuted.

Mr. Balcerak: Hello, everybody. My name is Bob Balcerak, I'm the Vice President, Real Estate Strategy for Publix. So, as Andrew talked about the purchase for contract the Purchase five leaseholds from Lucky's, this being one of them  and we've closed on the other four locations, the transactions are underway on our development efforts. You know, certainly desire to be at this location. I can understand you look and see Publix sits next to each other, and that might be odd.  We have that situation of many of our markets, where we opened two stores, typically, across the street, from each other, or catty corner to each other. And that's usually a situation where the existing store is a very successful and shopping experience for the customer, due to the success, successfulness and high volume isn't really what we would like it to be. If that's the case, a smaller more intimate shopping experience for our customers in Neptune Beach plus the big store. This store will likely have the variety with a smaller number of SKUs. It'll have a smaller number of products, but the same variety as the other store has. It'll have the typical services, our store has. Some, something unique it'll have is a new concept we have called “Pours” which was similar to the Lucky's concept where you can have a glass of wine or beer for a while or shop. Um, we have those in our Green Wise markets as well, and they've been very successful. We don't have them in any existing Publix says so these Lucky locations will be the first place we're going to try that.

In addition, the interior of the store will be somewhat different. Dave Rubin, one of our architects, is probably on the line. We speak a little bit to that as well. But we're going to have a center aisle deli, which is different than the other store. One of our newer concepts where the customer can shop  around the Deli and the associates and the product are kind of in an island out in the middle flood, I'll have our latest interior environment package, which we update periodically.

Andrew spoke to that we're going to be investing in the remodel, somewhere between $8 and $9 million, we think will be the number our plan is to go down to the dirt, removes a slab, and all the equipment will come out so there'll be all new equipment. Um, all new shelving, the whole store being new except for the exterior. We intend to remove the roll up garage door. Fill out and then blend into the rest of the facade of the center. We think it'll be a perfect opportunity, not only for us, but for this community as well.

David, do you have anything you want to add to that about the design? We could let him. 

Mr. Winn: David Rubin you have been made a panelist, then you've been unmuted.

Mr. David Rubin: Thank you. Yeah thank you Bob, this is David Rubin Architect for Publix. Yeah, I mean this. what we're planning on here is a full gut remodel like Bob had described. And this is going to be based on one of our newest prototypes, which is a smaller format store. And it's really the feature of the store as this island deli as you walk into the right. What we're planning right now is you're gonna have an island that has a lot of specialty items. A cold bar, sushi specialty, cheese, self-service chef selections. So, it's, it's kind of the centerpiece for the layout, it's a smaller format store, which is a lot more intimate, much different feel than the larger store next to it. So, the sales floor space, there's about half as large, which we find customers, a lot of customers enjoy shopping that type of store and the circulation of it and the feel of it. 
Some of the other things are forced to the Pours which is the bar cafe and indoor seating they are nice features as well. Those are going to occur at the front of the store where the existing roll up doors are and it will have bulk food products. And one of the things it will highlight is our new Evergreen Decor’ package, which I believe there's some. Put a board color board that pulled together some samples of where we have installed that new environment. And so, it's a new fresh look that that we're going to highlight in this location.  
Mr. Balcerak: Thanks, Dave and I'm not sure if I'll call Andrew mentioned it but our agreement that we've executed with the landlord require us to open and our intention is to absolutely to open the store and operates at this location.

Mr. Wynn: OK, Mr. Balcerak is that it for your presentation?

Yes, sir.

OK, thank you.

Mr. Russ Ervin: Yeah, good evening everyone. I'm Russ Ervin  ELM Studio, we are urban design landscape architects here in Jacksonville area. We've had the good fortune of working on older, a format, retail, commercial, real estate and starting with Sawgrass Village down in Ponte Vedra, we renovated that campus, migrated up to well to the Bonefish Grill that was an old Pic N Sav. And then recently we're venturing further north than just finished up Pablo Plaza for Regency.
Brought some images there. Even you haven't been out in recent COVID capsule to visit the campus, it has just opened back up again. It's great see people finally occupying that, but that we worked with Regency on that  center, the things to bring forth that we see here to engage Neptune it is the idea similar to Pablo. We'd like to see more enhanced pedestrian access, access to parking fields, as well as our neighbors from public space and we'll be looking at those sorts of enhancements. 
Also, the thought of creating a street in front of the what would be the new Publix. The first eight acres, that's great frontage. Rather than feeling like a parking field, we want to capture the idea of pedestrian space along there. And so, we'll utilize things that have traffic calming effects from stores. Making it safer, access back and forth from the parking fields, enhanced landscaping, things like plant pots and benches those little things. Just add so much human scale to center.

And so, we see an opportunity with Publix coming here doing some of those enhancements as well, and bringing some of the lessons learned that you will perform from centers bring those to Neptune as well, really would like to promote, if nothing else, pedestrian access to the existing Publix. If that's OK, with that property owner, would be we'd like to see a stronger connection there. Investigating that possibility as well. So, there's a shared parking possibility. I know the landowner here would like to see vehicular connection. I don't know if that's possible or not, but, nonetheless, linking those, at least by pedestrian issues, there's two centers would be an enhancement. So, we'll be looking at those sorts of things as another added measure to bring Publix to the Neptune Plaza.

Anyway, I wanted to share some images up and down at Pablo Plaza. This image, particularly the one on the lower right-hand corner, really demonstrates that for an image, we had a lot, 90-degree parking in front of the Pablo Plaza and really, detracted from the pedestrian experience. Not to mention the danger of trying to get through parked cars from parking field, and you really felt like you're driving through a parking lot, rather than on a street. So, the lower right-hand pictures are that transformation going from a parking lot essentially to more of a public street edge. We added parrell parking and the landscape and in the pedsriatrain zone planters.

In this case, we have a lot of artwork on the walls and murals that tie that back. And so, those kinds of ideas we could bring forward to Neptune Plaza as well. And just really enhanced the pedestrian experience. That what we will be looking into.

Jake Cremer again. I think we can go to the last slide. So, we'd been sort of talking around this, but I didn't want to get into trying to and put you to sleep in the beginning by trying to interpret the code. This is the issue that we're dealing with in your current code. It's you're really at the big box ordinance and it's what if you all feel like is an opportunity that is worth considering and having more conversation about the italicized languages is what we're dealing with. Where the property is zoning, footnote, and my understanding from talking to folks in the community and researching history. Listening to the discussion when this ordinance was adopted, was really, it was about Wal-Mart and, you know, during this time period, in the mid 2000’s, a lot of communities across Florida, where we're working on these types of big box ordinances, especially smaller one. And the way it works is that is that you essentially aggerate, retail users managed or ran by one company within a thousand linear feet. And then within that, within that circle, if you will, only have up to 50,000 gross floor area. 
So, you know, I see if there's a really big if , but if there's consensus that is an opportunity, that's worth considering them, then I think probably 3, 3 option. There might be more than, these might not be great, but you know, one might be an interpretation, I don't want to put words in depth mouth, but we did work with staff before I was involved in the case. There was discussion with staff on whether a Green Wise concept would be different enough to meet the terms of the code and from what I understand the discussion was at that time that it probably would be different enough. And, and so, you know, there's probably read the question in your minds of why isn’t this a Green Wise and, the answer, is it, It's not a concept or format that that works everywhere, and it's not something that's Publix able to do in this location. To give you an example, in just a downtown Tampa, the Publix that, I go to an area of High Park was a Green Wise and now it's been reformatted as a regular Publix but, it's still a very different format than the larger suburban Publix that many of us are used to. So, you know, again, I don't know that that's a viable option but it's a conversation. Right?

The second option or conversation is, the variance, we had filed the variance to come before you and actually make this case in order and request a variance from the size specified in the code. And after speaking with staff  we felt like it would be better to try to preview the issue with y'all even though I think what we had filed meets the legal requirements for a variance, it will seem a little bit like a square peg in a round hole some way.

And, and third option is a code amendment. And I realize that talking to staff that there's a lot of big picture planning going on here and that, you know, moving forward with the code amendment during that process might also feel a little bit strange. But there's  ways I think that could be that can be done without rewriting your entire code. For example, you know, one idea that I had rather than just striking this footnote or changing the thousands B no one opportunity could be due, allow City Council in certain limited circumstances, the ability to waive it, this provision. So no, they didn't say that this could only be waived under certain circumstances.  Maybe that circumstance is that the intent the landowner is providing improvements to the city that satisication to mitigate against any perceived impacts.  Adverse impacts on the city of having a large mapping of one retailer in one area and then it would be within the City Council’s discretion to make that decision.

So, there's different path, you know, there, frankly, none of them are really that, really that easy to make happen, which is why we wanted to have this session with you all, and get your feedback on, whether, just again, as a community, whether this is even something you're interested in.

And any of those options in my mind, could be combined with something like a development agreement. Where are the property owner, you know, in tandem with the any of those options, commit upfront to the, to the improvement that we're talking about, whether that the bike, the path or connection between the properties, whether it's approved improved landscaping above the code standards or you know, any of the visual features we've talked about such as the elevation. Those can be, no, bake it into a commitment that property owner can make upfront, though, you, all and citizens under, can you understand exactly what they're getting.

So, know, those, so, those are, I think that the different paths we have, we have, if this is an opportunity, you know, we do have a limited amount of time and I don't mean you put pressure on you, but you feel like I need to tell you because of the way the bankruptcy process works. We are under a time constraint where, if this is something that you all are willing to give that are on our side, we need to move forward, absolutely, as soon as possible.

And if it is not something that you all think is advisable, then that feedback, that would be really helpful for us to just be completely honest with you.

And, so, you know, I would just add that, you know, as I'm wrapping up here, if you have any feedback, we'd get into that as soon as possible. And I think what we would be interested in hearing is, you know, again, if this is, number one, if this is an opportunity to make it worse, working with a pursue.  Number two, if you think it is, you know, out of, if there are improvements to the property that we've talked about, that that struck you at something that needs to be a part of that, or, or additional ones that you didn't hear from us, that you think we should be considering or staff should be considering. Let us know that, please.  And then third, this is more of a procedural question, really , but if you have a preference for which of those paths or what you would like to see, give us, and really, I guess, your staff, the City Attorney of the feedback on that so we can figure out whether there's a path.

So, with that, I'll, finish up, you, know, again, just in deference to that, but I will be here if, if we want to take a five minute break, to allow you all to ask questions along to Zach and decide if you want us to answer any, you know, we're open to that. But, so with that, we appreciate your time.

Chairperson Christopher Goodin: Thank you, next we I open up the floor for public comment. Anyone here who would like to speak? John please come up and state your name and address for the record.
Mr. John Weldon: Good evening, my name is John Weldon, 108 Oak Street Neptune Beach. I was formerly the chairman of the Planning Development Review board, the predecessor group to this one. This one was also City Councilman for eight years during which time we drafted the big box,  as it has been called. I'd like to correct the statement the gentleman made earlier. It was not directed at Publix, I'm sorry at Wal-Mart because Wal-Mart was already under that wire. It was specifically designed to deal with situations exactly like this one. Now, with a caveat that we all like Publix and I hope the Publix representatives are listening. We want you in our community, we value the contribution you make to our community in many ways and my resistance to the current proposal has nothing to do with any bias against Publix. But every single speaker tonight, on behalf of this proposal noted what a weird situation at present. And that is your first built, really red flag.

I had just returned today, consequentially from Nocatee where I saw a reen Wise market which is just about open, almost complete. I actually looked inside of it, it's quite nice and it is differentiated enough from a normal Publix that I think it would qualify for a variance. And I encourage you to consider that approach to this issue.  

The reluctance on the behalf on the part of both the landowner and on the part of others to follow that route, which seems to be a simple solution, is your second red flag because that doesn't tell us what they really have in mind. There's, if it were me and your state right now, I would encourage them to consider something like a differentiated store along the lines of a Green Wise. I would make that contingent on them guaranteeing that they will, in fact, build it. And on the fact that they will link the two shopping centers for vehicular traffic, not just for pedestrian traffic. We have been trying for, in excess of 25 years to get those two shopping centers connected, and to ensure, thereby, that all of the risks of people turning left into traffic on Atlantic Blvd. can be avoided. Please take this opportunity to make that part of the package. Again, welcome Publix to our community. Please, find a way to deal with our existing ordinances, oh, and one other point. Please do not open this ordinance up for changes. The notion that one applicant would come in and suggest that we should open our code for their benefit only is nonsense. We went to a great deal of effort to build that code, to protect their community from overly large, develop inappropriate sized development. Don't, don't, don't break that open. Thank you for your time.

Ms. Mary Frosio: Mary Frosio, 830 Nightfall Drive.

Kind of along the lines of what John said, I'm reading in the Supermarket News and I'm reading about Publix tapping into the Green Wise market and then they're also marketing one for Saint Augustine. And then, obviously, just built one in Nocatee and it goes on to talk about the focus of the Green Wise Market, which is on specialty natural organic food, local offerings that's aimed at foodies and consumers adhering to healthy lifestyle. A feature beverage bar serving kombucha, coffee, wine beer, and smoothies. The format also is prepared food areas with gourmet pizza, burrito bowls etcetera. Customers can eat or drink in a store seating area or bring it along with the shopping. I'm a little confused.  Everything that you all have talked about seems to define what a market , the Green Wise market.

I don't get it. What's the difference? The, the square footage for the old Lucky's is 29,000 square feet that matches pretty much in line with all your other Green Wise that run around 21,000 to 29,0000 square feet? You got that specialty feel, you've got the Pours. What's the difference here on, can you just label a Green Wise? That an answer, because it seems like a Green  Wise to me. I guess that was Andrew's point on the road. If it's not going to a Green Wise, it shouldn't look like it's going to be based on what you described?  And I just think, maybe, just didn't need to relabel it or consider this to be an excellent site for a Green Wise. The closest Green Wise from here would be Nocatee, and certainly that is too far for us to go.  I think we would enjoy a Green Wise at this location. But again, I'm not sure what the differences here? You seem to be describing exactly what the Green Wise model is.  So, I'd love to hear what Publix has to say about that. What's the difference? This point, here's my question: the Publix. What is the difference between what you described here tonight and a Green Wise location? That's my question. What's the difference? Because I don't see one. Thank you.
Chairperson Goodin: Anyone else in the audience that would like to speak?

Mr. Wynn: Through the Chair Miss. Shelly Thole on and she has raised her hand and I think she wants to make a comment. So, I'm going to go ahead and promote her to a panelist. Ms. Thole told, we have unmuted you, you're going to have to self-unmute in order to be heard.
Mrs. Thole: All right. Are you there? 
Mr. Wynn: We can hear you OK. Perfect.

Mrs. Thole: My question would be, does this include the exclusion of any other grocery store opening on the entire property? So, this would essentially create a Publix’s monopoly at our north end of our beach. There are no other parcels that I know that would be big enough for grocery and that is a concern for me. And I'm at 217 Oleander Street, I did forget to mention that. I'm sorry.

Mr. Wynn: Can you say your address one more time?

Mrs. Thole: 217 Oleander Street. Thank you.

Mr. Wynn: We did receive one e-mail that was left at your seat for the record since it is being recorded. Would this be appropriate to read it out loud or how do we should?

Mr. Roth, City Attorney: Yes, we should read since we've done that on previous meetings.

Mr. Wynn OK. Thank you. So, this is from Greg Schwartzenberg and he is a lifelong Neptune Beach resident. He did not give his address; I believe he owns a motel as well.  It states: To whom it may concern, I wanted to voice my support for new Publix stores, in addition to the existing Publix in the space previously occupied by Lucky's Market. Publix has been a long serving business for the beaches community and It has an excellent reputation of providing quality foods and products as well as an excellent work environment. I know several people who work at the Neptune Beach store and they all speak highly of the organization. The existing store has a diverse, passionate workforce/ a new store, will surely add more job opportunities to the Beaches residents. Thank you.
Chairperson Goodin: Having no more public comments? This being so the public comments section is closed. 

Mr. Cremer: This procurement you might indulge I think we may still have Publix on the line. 
Elise Batel, Stearns Weaver on behalf of the Publix, Bob and other representatives from Publix are also on the line and may want to add a comment. To take a step back, I think, it's important for you all to realize, the Publix really wants to be in this location,  the see it is a great viable market, they want to be a Neptune Beach, not only where they are, but they see the second location and a really great opportunity, not just for Publix but for the community. You know Publix had different prototypes and different brands. Whether you call it Green Wise or you call it something else, they want to invest $9 million in the community, in this particular store to bring you something that you don't have right now.

Now, you may or may not be interested in that, but regardless of what you call it, let's take a step back just a moment and think about what it might do for that store and the community. You may want that, you may decide that it’s too weird, but it is an investment in the community, it’s an investment in the people of this community and Publix thinks it is an incredible viable option so viable that they're willing to go contractually and extend their obligations as Lucky to give the Board and community time to consider that.

So, you know, we would really like you to consider this option, and know that we think this is a great opportunity. And we'd really like to be here, not one store but two and again, sorry that we can't direct questions, we adequately well in whatever format you like, and then staff through, through Zach. Thank you very much for your time.

Chairperson Goodin: Thanks. Does anyone have anything for the discussion under open discussion unrelated to the presentation here tonight? Seeing none, we will adjourn at 6:39 pm.
	Adjournment

	The next board meeting is scheduled for July 8, 2020 at 6:00 pm. There being no further business, the meeting adjourned at 6:39 p.m.
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